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Creative direction, concepts & design




ahaydnjones@gmail.com « www.anthonyjonesdesign.com

[ have worked as 3 gesigner, producer, art director and 3 creative
leader In the creative and digital arena Tor over 1/ years as part of

top UK-based agencies.

My various roles have allowed me to devise, create and orchestrate creative marketing solutions for some of the worlds most recognisable brands in both B2C and BZB. I have a formal education in
graphic design and visual communication and upon graduation I soon specialised in interactive disciplines, always operating in the context of broader, multi-channelled projects and campaigns. I have
specific and extensive expertise in the areas of online brand experience, user experience, information architecture, usability, graphic design, typography, colour and form. I have held senior digital
creative, digital design and managerial roles in various top 100 agencies and have built, managed and developed digital and multi-disciplined creative teams during this time.

ABSTRACT

Currently I work for Upp B2B as the Creative Director of an award-winning, full-
service, branding, design, marketing and advertising team.

| direct all creative aspects of Upp’s work including design, creative, motion, branding

and user experience - and everything else in-between

As the creative leader of strong, multi-disciplined creative and development
departments this role encompasses team & line management, operations, creative
direction, strategy, art direction, process and | am still keen on getfing my hands
dirty now and again.

| have been lucky enough to work for various fop-100 UK creatfive agencies such
as TBWA\, BDH and Tequila and have produced work for some well known clients.
| have built and managed great creative feams along the way and look forward to
doing so again and again.

My formal fraining and study revolved around graphic design through many
undergraduate levels culminating in a BA (HONS) in Graphic Arts under the direct
tutelage of David Crow. But, soon after my commercial career began | was given
an opportunity which was fo ultimately define an 11 year specialism in digital,
inferactive, new media... it has been called a lot over the past decade or so

At the end of this 11 year journey | made an intentional decision to jump out of my
comfy-ness, re-broaden my focus and rediscover the physical realm.

Since then I have been driving and producing work across the gamut of design
applications and leading successful creative teams in this broader capacity. | also
Lecture at the University of Leeds - teaching Graphic Design students how o
become interactive designers through Al, IxD and Ul. So, | am still a digerati at heart,
but creating the physical side of the coin makes me a happy guy.

Specialities

Creative direction, design, creative concepts & idea generation, brand development,
multi-channel project and campaign development, creative strategy, line
management, pracess, creativity, fypography, semiotics, interface design,
e-commerce, e-CRM, user experience, information architecture, accessibility, social
media, 30, mation graphics, data visualistion, B2C, B2B.

AWARDS

» 2017 Muse Creative Awards: Rose Gold Trade Show / Exhibition - CHEP, This

is not a palefte exhibition stand

» 2017 Muse Creative Awards: Platinum Company Branding - Unibox
visual idenfity.

» 2017 Muse Creative Awards: Platinum Best B2B Website - Unibox user
experience and inferface

» 2017 Muse Creative Awards: Rose Gold Best B2B Website - Science
Warehouse user experience and interface

» 2017 Vega Digital Awards: Arcturus Best in Manufacturing Sector - www.
unibox.co.uk

» 2017 Vega Digital Awards: Arcturus Best User Inferface - www.unibox.co.uk
» 2015 Summit MEA Creative Awards: lllustration Silver - Scopus 10 event

» 2015 Hermes Creative Awards: Platunim Award for Best Informational
Campaign - Scopus 10 event

» 2013 Summit MEA Creative Awards: Self Promotion Silver - B2B Zeitgeist

» 2013 Summit MEA Creative Awards: Art Direction/Graphic Design Gold -
B2B Zeitgeist

» 2013 Summit MEA Creative Awards: Self Promotion Silver -
Content Marketing Cookbook

« 2013 Summit MEA Creative Awards: Art Direction/Graphic Design Silver -
Content Marketing Cookbook

» 2012 Chip Shop Awards - Winner of Best Reject category
» 2012 Chip Shop Awards - Winner of Best use of Regional Dialect category

+ 2012 Summit MEA Creative Awards: Industry Promotion Best in Category -
B2B Zeitgeist

+ 2011 B2B Marketing Awards Shortlist as Art Director -
Parasol: Recruiting the Recruiters

+ 2009 Roses award for best website as Art Director -
ghd global brand website www.ghdhair.com

+ 2009 Big Chip Awards nominee under best website
as Art Director

+ 2009 Cannes Awards nominee under best website
as Art Director

« 2009 IPA effectiveness award under best e-commerce website
as Art Director

* Multiple Webby Award Honours
« Multiple website reviews in Web Designer Magazine

* Multiple appearances in The Drum Advertising Magazine

PAST CLIENTS & BRANDS

AKZQ Nobel, ghd, RAC, MBNA, Financial Times, DHL, Umbro, Royal Bank of Scotland,

BP Bupa, Brother UK & Europe, DHL, Virgin Trains, The Co-operative, EA Games,

« VL Lecturer at The University of Leeds (2014-Present)

« Creative awards judge for; SIA Summit Creative Awards, BMA B2 Awards,
Muse Creative Awards

Elsevier, OTTO Group, Airwave, Amec, Colt, Natwest, Michelin, Morrisons, NetNames,

Nissan, Barclaycard, Redrow Homes, CITI Financial Europe, Manchester Airport, Mitel,

Chicago Town Pizza, Pataks, Imperial Leather, Original Source, Freemans, Grattan,
Kaleidoscope, Look Again, Solvite, UniBond Loctite, Pritt, Money Expert, TalkTalk,
Westland, Batiste, Wickes, Shell, Tizer, ATS, Crown, Focus DIY, Hoover, LG, Morphy
Richards, Warburtons, EEF.

SKILLS AND ABILITIES

« Layout, Typography, hierarchy, semiotics, form, grid systems e.f.c

« Psychologies of interaction, UX, IxD, Visual & Interface Design, IA and the
effectiveness of simplicity and creativity

« Brand thinking, creative concepts, development and strategy

« Creative & art direction, team leading, creative briefing, creative facilitation
and line management

« Print design and printing techniques
« 3D, video editing and motion graphics
« All major computer platforms and standard, ubiquitous soffware packages

» Confemporary online/interactive technologies, technigues, practices,
standards and methodologies

« Experience across the full gamut of design, advertising & marketing

CAREER
Full Time
» BDH\TBWA: Interactive Designer (2000-2003)

+ Digerati: Creative Manager/Graphic & Inferactive Designer
(2003-2006)

« Tequila\ Manchester: Creative Manager/Graphic & Interactive Designer
(2006-2007)

» TBWAV\: Creative Partner - Digital (2007-2008)

» TBWA\ Manchester: Creative Guardian - Digital (2008-2010)
« Consultant Digital Creative/Art Direction (2009-Present)

» Marketecture: Head of Creative (2010-2015)

» Marketecture: Creative Director (2015-2016)

* Upp B2B: Creative Director (Merger of Marketecture & Clock Creative)
(2016-Present)

. Cror‘;;orem Global
« Splinfer Design
+ The Raff

Short-Term Placements
+ Non-Conform Design

« Splinter Design

EDUCATION & QUALIFICATIONS

Undergraduate

» BA (HONS) in Graphic Design

College

« HND in Graphics Design
» HNC in Computer Aided Design
+ BTEC ND In Graphic Design

GCSE
Graphic Design, Design & Communication, German, English Language, English
Literature, Maths, History, Chemistry.
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Available colours

|

|

o Download the brochure
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FIND OUT MORE GET IN TOUCH

Download our brochure for more detail abouyt If you have a question or wish to know how
technical data, colours and sizes, e

to buy, please use the form below.

Your name

Your email

Your message
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Watch the Scopus10 films >



https://vimeo.com/107408332

for researchers P
(o] gOVC‘T\ﬂ

breakthro ughs t er
rch evaluation,

resed
and indexing da

\ belier
feliere that fne fun
more SHA T

s N
pariculas ares s 6

reas o i
nderstanding SR
N Wing he wsac :‘\‘%f\\\“‘v“\v&“‘
2% a0 AT e S
Clea S
2 pes

=

de need Yo better Al N,
R

o nna N

E T,

aeeds oo N
O R e
xS

.
S

e \aye
Vs e
age
sehers access era\‘ =
== ouy

for e seseateh.

oy, we need
ed Ao
o e R
: u\ @ samq\“s,\“\‘“ﬂx\\g%
rutaphe eve, On cae A Wit e I
co-authnors and =S a0 " e
: P A Confepen
“:_Vm\« ey e S B
erage inne futue 25 Sodersant.
. ae B o
TStand W
oy




eer LG
manufacturers’
organisation

‘. Call 0845 293 9850 or £=3 contact us

Home | Courses | Tailored Training | Locations | Soluti Choose EEF? | Latest Thinking | Contact us

BEYOND
THEORY INTO
PRACTICE

A Our training solutions drive business growth,

Matthew Byrom,
Business Excellence Team Leader, Siemens ple

Find a course

Why EEF training?

Our experience advising our members
. Select a category
and our close relationship with

gavernment means that we have an §C ty Select a location

unrivalled, in-depth knowledge of the e =

areas that we train on.

Select a timeframe

Tailored training

u M
Locations N

If you're looking for a staff-wide qualification, have a one-off skills
rc'rf.'f."'n'uuw{ or want to build your own programme - we can create wi, . -4 e A group of oulstanding

, ) . £ — nie ys dedicated
youre J’OO»(‘H.’(:’ f-’).". ; conference venue i
- O o meetings, conferences,
team building, training and
corporate events.

Get in touch




Course quick gearch

cati unons | Whvﬂmse}: l-"" \ 'nuu-q'“min'l.f.ing | Contactus

Vi

Find this course as pre- scheduled open CoU 50

Shra

Seled-awram

This supplementary course to the 1EMA J’\bsocmte Certificate
in Environmental Management deepens the knowledge of Results:

attending delegates: Birmingham - 2311012012

girmingham = 161112012

mﬂncmoch'- ﬂmmwlﬂ‘ — .
H Birmin ham - 02.1‘12.20‘12
Keywords: Reguisionl: GOt ;

Birmingham = 2810112013

girmingham = 23020201 3

Erwiront mer nlal Arain _BCO.JY‘:GS NE! EROSH nat onldnuuu-n envir r;rwu,rm

Home

management

Downloads

Summﬂf‘}’ Associated ;1(;(,71.:(1".4'.'.0“9

nebosh

This one-We aok supple ment to the It M P jate Ceruik

slop and 5'T|_|1""cn the env ronmenta manat ament gkills of nealth and gafely

and othel suilable cand! dates Emphasis 13 placed on .nlcg.’uh:ﬂ pollution conlro

e best P racticable environmy santal options- e

Who should attend? Benefits Course structure Assessment structure

\hiis course neclude The NEBOSH assaselT

0sH Dipt joma in Environm wental Organisations g can realise Vi angible Key 10pics covered if

rhe NEBL

monioning amissions (air, watef, W asie thrae-hour 8%

i will be Sult raple for health penefits from the adoption ol

4 noise) et effiuant
vagers angd environm ental l.:'.\',-.ro'.m'c:\la'l manageme! 'l}']ra!“’!‘.c‘, and noSe} Puir potl ption cor ot fluant
susty comp! eted .l\upTE:-',)f'-al‘f- waste mir isation and freatment and disposa of hazs ardous
w5 CAN resull in wasie and l:"‘\'-ff}”l'-'L‘.lﬂl'! noSe (,n.mrc.'. agsessm yants GOV gor bod

fcate if energy c“lClan,""‘"‘l‘.‘

el acialist y diplor nia Lo
- -L.m.u—'mt cosl sav ngs fof many and sp! st




Ko + Course booking

Bt COURS EBOOKIN G

‘nwronmcural

al Diplomg i,
ﬂfIanagcmcnr
Ar :fﬂ}}w.-'}ffé.vw o 23rd, Oy,

ol 2002










with comp

[iments

Coristopher

 Lavassant

The Creative Society is a
collaborative space and community
hub, offering open forum facilities
and rentable office space. A place
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Together we work smarter

SmartWorld® critical
communications services

Helping you deliver a smarter future
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